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An open source content management system (CMS) like WordPress can be a
great resource for anyone who would like to create a blog. It used to be that, to put
content online, you had to manually assemble all the files and develop a fair
amount of technical expertise; but a CMS can automate and significantly simplify
many parts of the process.

The open source community surroundingWordPress has made it into a powerful
and flexible product, ranging from the community of free blogs at www.
wordpress.com, to the thousands of “hosted” blogs using WordPress software,
supported by Internet hosting companies. The countless hours that volunteer
programmers have put into developing plugins have resulted in an array of
features that will meet just about any need.

A special note for trainers and teachers: the free version of WordPress can be a
good place to start. If you cover the “hosted” version of WordPress, which
requires a monthly hosting account, you could save money by creating multiple
blogs under a single account for a class to share. For example, depending on the
limitations of the hosting account, you could have www.classwebsite.com/blog1,
www.classwebsite.com/blog2, and so on. With a company that supports quick
installation as described in this book (such as hostgator.com), it’s reasonably
doable. Students who want to have their own hosting account could start their
own. Also, in my experience, some students who are new to blogging have found
WordPress to be intimidating, so Blogger can be a nice place for them to start.

Introduction
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What You’ll Find in This Book

This book contains an easy-to-understand introduction to related concepts and a
series of step-by-step examples that can help you learn to use WordPress to create
and maintain a blog. This book starts with basic concepts, including looking at
alternatives to WordPress, and gradually introduces various tasks. The coverage
also includes using a “quick-install” web hosting account, which can greatly
reduce the complexity of installing WordPress. (WordPress software is free, but
you need a monthly Internet hosting account to run it on.)

This book is primarily about the “hosted” version of WordPress, which provides
more flexibility and options for customization, but there is also discussion of the
free version.

Chapter Overview:

Part I: Getting Acquainted

n Chapter 1, “Introduction,” introduces the concept of blogging and looks at a
few examples.

n Chapter 2, “WordPress Alternatives: Starting with Blogger,” introduces
Blogger, a free blogging tool that can be a nice place to start in learning how
to blog.

n Chapter 3, “Starting a FreeWordPress Blog,” helps you start a free account at
www.wordpress.com.

n Chapter 4, “Working with Digital Images,” discusses several tools and
techniques for working with digital images and pictures for blog posts.

Part II: Learning WordPress

n Chapter 5, “Hosted WordPress: One-Click Installation,” helps you start a
hosting account and take advantage of one-click WordPress installation,
which can greatly simplify the process of getting a hosted WordPress blog
going.

n Chapter 6, “Spam, Spam, Spam, Spam: Understanding Spam and Security for
WordPress,” is a crucial chapter that discusses how to manage/reduce the
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inevitable comment spam that you can get when you have a blog. It also
offers simple but important techniques to help you prevent your blog from
being hacked.

n Chapter 7, “Easy Launch: Getting Your Blog Going,” includes a discussion of
some basics for getting your blog started by adding content.

n Chapter 8, “Easy Content: Categories and SEO,” introduces some techniques
for building your blog, including organizing information with Categories to
help people find your blog posts. This chapter also discusses SEO, otherwise
known as search engine optimization, which can help your blog posts show
up in search engines such as Google.

n Chapter 9, “Easy Insights: WordPress Stats and Google Analytics,” talks
about WordPress plugins, which add extra functions and features to a blog.
Two plugins are featured, which can help you see how many visitors you’ve
had and where they’re coming from.

n Chapter 10, “Easy Expansion: Themes and Pages,” helps you customize the
look and feel of your blog with themes and explore the Pages feature in
WordPress, which allows you to add conventional website pages to a blog.

n Chapter 11, “Easy Expansion: Integrating Facebook and GTranslate,”
discusses how you can add Facebook content to your blog to make it more
social. It also covers the GTranslate plugin, which can make your blog
available in different languages.

n Chapter 12, “Easy Expansion: More Plugins,” explores additional plugins,
including Subscribe, which enables people to subscribe to your blog by email;
Related Posts, which includes links to additional posts that people might like
to read; YouTube, which helps you include YouTube videos in posts;
WP-reCAPTCHA, a nice method of reducing spam; and WP e-commerce,
which can aid in your exploration of ecommerce on your blog.

Part III: Special Topics

n Chapter 13, “Promoting on Social Media,” helps you explore how you
can share your blog using social media tools like Facebook, to get more
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readership. This chapter also explains how you can make a Facebook page, as
a method of establishing a “social media presence” for your blog.

n Chapter 14, “Promoting with Social Advertising,” introduces you to methods
of promoting a blog by running advertisements on Facebook to get more
readers.

n Chapter 15, “A Few Sample Blogs,” showcases a few sample blogs so you can
see some of the things other people are doing.

Who This Book Is For

This book is written with beginners in mind; no prior expertise is required, except
some familiarity with how to browse the Internet and use a PC. For example, to
build confidence and experience, an early chapter introduces the free version of
WordPress, as well as Google Blogger, an alternative to WordPress that can be a
good place to start learning about blogging.

Like any software, WordPress is not perfect, and its limitations are discussed
openly, with suggestions especially suited for beginners on how to overcome
them.

How This Book Is Organized

Part I, “Getting Acquainted,” introduces you to blogging, including taking a look
at Blogger, to build confidence. This Part also covers some tools and tips for
working with digital images.

Part II, “Learning WordPress,” is focused on starting a hosting account, installing
WordPress with a time-saving one-click installation tool. It also discusses
important basics such as security and configuration. You learn ways to add content
to the site, including using various plugins that can add features and functions.

Part III, “Special Topics,” introduces some techniques and concepts for pro-
moting a blog once it is created, using social networks and social advertising. This
Part also includes a few sample blogs, which some readers and classes might like
to review first, to see some additional examples of the kinds of things people are
doing.
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At any point, you are welcome to visit the companion site for the book, www.
wordpressprimer.net, to see more examples. You’re also encouraged to email me
at tekelsey@gmail.com if you would like to share a link to your blog or something
you find helpful, to be posted on the companion site.

Alternatively, you can visit the companion Facebook page, where you can post
links to your blog or elsewhere and participate in discussions with other people
who are learning WordPress. See http://tinyurl.com/wpp-fb.

Publisher’s Companion Website Downloads

You may download the companion website files from www.courseptr.com/
downloads. Please note that you will be redirected to the Cengage Learning site.
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Introduction

In This Chapter:

n What the Heck Is Blogging?

n Pros and Cons Compared to Facebook

n WordPress Blogger

n Hiring a Developer Versus Developing It Yourself

The purpose of this chapter is to introduce blogs and to help you get acquainted
with some of the things you can do on a blog.

What the Heck Is Blogging?

A blog is basically like an online diary, or your own personal magazine. The
word blog is both a noun and a verb. A blog is an online “place” where you can
write things down and display pictures. It can be private, allowing only certain
people access, or it can be public.

While blogs often are like journals or online magazine columns, it’s important to
mention that nowadays, people have pushed the WordPress platform so far that
you can do just about any kind of website on WordPress, including using
WordPress as a way to do ecommerce.

Blogging is an increasingly popular form of communication; there are millions
of blogs out there, and millions of people are reading them. They cover just
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about any topic you can imagine. Some people write them for fun, and some as a
way to make money.

You can “blog” by starting a blog and then writing things on it. Material you add
to your blog is called a post.

For example, Figure 1.1 shows the first blog I created on WordPress.

On the right side of the page, you’ll notice several things that are typical of blogs:

n Archives. This allows you to go back and look at posts historically (like
looking at past magazine issues).

n Categories. This is kind of like a Table of Contents.

n Blogroll. This is peculiar to blogs; it’s basically an area where you can
tell people about other links you’d recommend they check out.

n Meta. These are functional links, such as logging in and logging out.

Figure 1.1

A simple WordPress blog.
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The design of my simple blog is . . . simple. I didn’t really customize it because I
was just trying out WordPress. WordPress does allow a high degree of custom-
ization, though.

Figure 1.2 is an example of a blog from a student in one of the classes I teach at
West Virginia University’s online program in integrated marketing communi-
cations. It’s been customized with a special banner image and a variety of other
features.

Like my sample blog, the blog shown in Figure 1.2 is an example of a free
WordPress blog. In a free WordPress blog, you can get an address like http://
toddkelsey.wordpress.com or http://jillnadorlik.wordpress.com. If you want to
get a custom address, such as www.mywebsitename.com, you’d need to pay for a
monthly Internet hosting account.

One of the features about blogs is the way they’re designed to facilitate
conversation. One of the reasons people like blogs is because of the way they

Figure 1.2

A WordPress blog with a customized look and feel.
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allow comments. For example, at the bottom of an article on Jill’s blog, you can
click the Leave a Comment link.

When someone has left a comment on a blog, you can read the comments. You
can set comments so that they appear automatically, or you can make them
accessible with a link.

When you have a blog, you can control whether articles can be commented on.
Some people like to blog without dealing with comments; others like to leave
things open.

When someone comments, it’s basically like filling out a form (see Figure 1.3).

When you post a comment, readers can be notified if someone else comments in
relation to their comment.
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Blog posts can also include links at the bottom that make it easier to share, using
email, Facebook, Twitter, or something else. You can also include advertising on
your blog, which means that if enough people read your blog, you could actually
make money.

You can also include a personal touch, perhaps through the design of your site,
or through a section that includes something about you, the author.

Figure 1.3

Commenting/Replies: the conversational part of blogging.
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No t e

Some blogs have multiple authors. They’re very much like online magazines.

Blogs can become pretty influential; to see a list of the top 100 blogs, try visiting
http://technorati.com/blogs/top100. The list can change from time to time, but
there are typical leaders, as shown in Figure 1.4.

Pros and Cons Compared to Facebook

Facebook has become so popular that people are spending increasing amounts
of time on it. One of the things you can do on Facebook that is very much like a
blog is called a Facebook Note.

Figure 1.4

Some top blogs listed on Technorati.
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I like writing poems, and it’s easy to just log on and compose a Note in Facebook
(see Figure 1.5). All your Facebook friends can automatically see the Note in
your newsfeed.

You can also make what’s called a Facebook page, which is kind of like an
official page for a business or organization. That page can have an address, like
www.facebook.com/rgbgreen.

Then, on such a Facebook page, you could have Notes.

People could, in fact, access whatever you have to say through Notes on a
Facebook page. When they click the Like button on your Facebook page, they
will end up getting any of your future posts.

There’s something nice about that, but the downside is that you can’t customize
a Facebook page as much as you can a blog.

My personal recommendation is to start out trying to make Notes on Facebook
using your personal account so that your Facebook friends can see them. Then
maybe even create a Facebook page. (See Chapter 13, “Promoting on Social
Media.”) This may be all you need.

Figure 1.5

A Note in Facebook is similar to a blog post.
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But, chances are, if you’re interested in WordPress, you want to have some
customization and to go that one step further to get the word out, to express
yourself, and so on.

So what I’d recommend at that point is to go ahead and make the WordPress
blog, but then explore how you can import the blog into Facebook. That is,
whenever you make a post on your blog, you can have it automatically import
into Facebook so that all your Facebook friends see it (or so that it appears on
your Facebook page, if you have one). That’s the best of both worlds, and it’s
covered in Chapter 13.

Just to give you a little taste, see this article: www.facebook.com/help/?page=818.

You can also go to http://tinyurl.com/fbimportblog.

You’ll see that you can Edit Import Settings for Facebook Notes. To do so, visit
www.facebook.com/editnotes.php?import or http://tinyurl.com/fbblogimporter.
The function doesn’t work all the time, but it’s worth trying.

So I have one of my blogs set so that it is automatically imported into Facebook.

So basically, whenever I write a poem, which is what I use my blog for, it also
ends up on Facebook (see Figure 1.6).

But wait. Did you notice the address? This blog is at blogspot.com, not
WordPress.

Well, that’s because I use both Blogger (blogspot.com) and WordPress.
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WordPress Blogger

Blogger, like WordPress, is a free blogging platform.

Blogger is convenient, because when you’re signed into Gmail (http://mail.
google.com—the best, easiest, most flexible email solution, in my opinion), it’s a
snap to sign into Blogger.

Blogger in general seems easier to use than WordPress, but it’s not quite as
customizable.

You can sort of make a Table of Contents if you tweak some things, but it does
take some doing.

Figure 1.6

A blog that is also imported into Facebook.
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One thing Blogger doesn’t include is the capability for advanced plugins like you
have in WordPress (see Figure 1.7). Blogger has widgets, which can add a lot of
functions, but there don’t seem to be as many.

Plugins and widgets are basically extra pieces of software you can add to a blog if
you want new features.

And if you need customized design and other advanced features, the paid
version of WordPress (whereby you have a monthly Internet account at a place
like Hostgator.com) has a lot of flexibility. That’s where you begin to see a
significant difference with Blogger, which isn’t as customizable.

Still, Blogger is free, and free is always nice. Blogger also lets you have a custom
website name, such as www.myblogname.com, that you can point at a free

Figure 1.7

All in One SEO Pack is an option in WordPress to help a blog’s posts become listed in search engines.
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Blogger blog, but with no monthly hosting fee. On WordPress, you have to pay a
monthly hosting fee to get that capability.

So whether you should use Blogger or WordPress just kind of depends on what
you want.

In the classes I teach, if a person wants to go all the way right into paid
WordPress with a custom address and all the bells and whistles, that’s fine.

But what I recommend, especially for beginners, and especially if you are
looking to have fun and build confidence, is starting out simple and growing
organically. That is, try the simple, free things first. Like maybe try making a
Note on your Facebook account. Then try Blogger (see Chapter 2, “WordPress
Alternatives: Starting with Blogger”) because it’s so easy. (With Blogger’s fewer
options, it is less likely to stress you out or be overwhelming.)

Then try the free version of WordPress (www.wordpress.com).

Then consider whether it’s worth it to pay a monthly fee and take the time to
customize and maintain a paid blog. Generally speaking, if your goal is
ultimately to make money and sell things on your blog, you’ll probably
eventually want to have your own custom address and blog. But you could
still benefit by starting simple.

Hiring a Developer Versus Developing

It Yourself

So if you fall into the group of wanting to go the whole way and have a fully
customizable WordPress blog, one option is to do that all yourself; another
option is to hire someone to help out a bit.

For example, my friend Audrey wanted to make a blog. She did research and
decided that with the amount of customization she wanted to do, and because
she really wanted to make money with her blog, she should get a custom blog. So
she registered an address, got a monthly account, and hired a developer to get
things going so that someone else could take care of the technical stuff and she
could focus on her writing (see Figure 1.8).

Audrey also wanted to have a store. (See the Store link in Figure 1.8.) It turned
out that the best solution for her was to sell merchandise through a CafePress
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store, because it allows uploading of art/pictures that it makes available on a
variety of products (see Figure 1.9).

There’s no right or wrong about hiring a developer or not; it just kind of
depends on your resources and what you want to focus on. If you think you
want to go as far as you can but are feeling a little intimidated by the technical
side, maybe you could check into hiring someone. One resource might be a local
college’s computer science department.

Or you might feel okay about the technical side but be interested in hiring a
designer to help you get the best look and feel. Feel free to reach out to some of
my developer/designer friends:

www.theskyfloor.com: Alan and Joel

Figure 1.8

A WordPress blog on a monthly hosting account, with a custom website name.
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www.cgadvertising.com: Alexandra

www.grafexguy.com: Jerry

But even if you see yourself working with a developer/designer, you could still
benefit from trying a few things yourself, even on a free blog. In part, that will
help you learn about the kinds of things you can do.

And you might even have fun. Woohoo!

Conclusion

Dear Reader,

Congratulations on making it through the first chapter!

Figure 1.9

A web store from cafepress.com connected to a blog lets you upload your art and sell things to people.

Conclusion 15



A special congratulations to those who are feeling a mixture of excitement. . .and
dread. Don’t be afraid; together, we can explore the world of blogging. And if it
helps at all, there are a number of people out there (fellow readers of this book,
for example) who are going through the same thing you are.

You are welcome to email me at tekelsey@gmail.com and share your link to your
blog on the companion site. Just visit www.wordpressprimer.net, and I can put
your link up there. By the time this book comes out, you’ll be able to see some
links of what other people are doing.

Also, if you’re on Facebook, you can visit the companion Facebook page, where
you can participate in discussions with other people who are learning WordPress.
See http://tinyurl.com/wpp-fb.

Regards,

Todd
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WordPress Alternatives:

Starting with Blogger

In This Chapter:

n Learning About Blogger

n Starting a Gmail Account

n Starting a Blogger Account

The purpose of this chapter is to take a look at Blogger, an alternative to
WordPress. In classes I teach, I usually recommend that people try both, and
especially for beginners, I recommend that they start by trying Blogger.

For some perspective, I’ll share that at some point in the past, I had barely
used any Google products; I was neither for nor against, and all I’d used was
Google.com to search. I used Microsoft Outlook exclusively for email. Then I
started having trouble finding old emails, and someone told me about the
Google search plugin for Outlook. It worked really well. Then at some point I
started trying Gmail. I thought it was a little weird at first, but again, it proved to
be helpful. Over time I tried various free Google tools, like Google Documents (a
free online alternative to Microsoft Word) and Blogger.

I think part of the reason I’ve ended up liking Blogger is because the blogs I’ve
done have tended to be fairly simple, so there hasn’t been a need for a lot of
customization. I’ve been so busy that it’s even been hard to find the time to blog,
so having a tool that makes blogging as easy as possible has been nice. And I’ve
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appreciated that when I’m already logged in to Gmail, all I need to do is visit the
blog and I will be automatically logged in. It’s also easy to create and manage
more than one blog. In addition, Blogger lets me take an address like http://2069.
us and point it to a Blogger blog, so I can have a custom name without having to
pay a monthly hosting fee.

I’ve also been happy with WordPress because of the level of customization and
capability it offers, so I’m not against WordPress at all. I just think it can be
helpful to consider alternatives, which is why I invite you to try Blogger.

Learning About Blogger

On the surface, Blogger blogs look like other blogs, based on how people have
customized them. You might have an address like http://toddkelsey.blogspot.
com (see Figure 2.1).

Figure 2.1

A basic example blog created on Blogger with some custom colors.
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Or you might have an address like http://2069.us (see Figure 2.2), which is a
custom website name that I’m pointing at in this other blog. (I chose to register a
website name and point it, because it’s a long-term, life-long blog about my
goal of living to play at the 100th anniversary of Woodstock in 2069. It’s also
the story of fixing up a 1969 van and doing what it takes to fix up my own health
so both the van and I can make it to the show.) You can go to a place like
Register.com and look for what’s available in terms of addresses. Or you can
register at www.1and1.com. (Prices are reasonable.)

One of the nice features of Blogger is the way you can point a custom name at a
blog without having to pay a monthly hosting fee.

Figure 2.2

A Blogger blog, using a custom address that I registered at an outside company (www.1and1.com) and
pointed to.

Learning About Blogger 19



As we see in the next image, at the top of Blogger blogs is a bar.

One of the things you can do is click Next Blog to browse through blogs.

When you’re signed in, this bar is one of the ways you can work with your blog.

It’s kind of a challenge to characterize the limitations and capabilities of Blogger
versus WordPress in terms of design and customization. I have the sense that
you can customize WordPress more, but you can do a fair amount with Blogger
too, so depending on how much customization you need, the best thing is
probably to try out both.

Here is an example of a fairly customized Blogger blog from a student (see
Figure 2.3).

Figure 2.3

A Blogger blog with more customization in the look and feel.
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Starting a Gmail Account

You don’t necessarily have to have a Gmail address to start a Blogger account,
but I highly recommend it, based on how helpful I’ve found it to be. One thing
you can do is have Gmail forward to another account if you still want to check
your email at another address. But eventually you might end up using another of
Gmail’s features, which is to check other email addresses for you. For example,
when I helped my parents try out Gmail, initially I set them up so that their
Gmail account checked their AOL email address, and they’ve come to find
Gmail very helpful.

To start a Gmail account, visit http://mail.google.com and click Create an
Account.

While you’re at it, if you haven’t tried Firefox, I also highly recommend doing
that (www.firefox.com).

If you’d like to try forwarding Gmail to another address, when you sign in, access
Mail Settings (via the little Gear icon in the upper-right corner of the screen).

Then click the Forwarding and POP/IMAP link at the top of the Settings area,
and click the Add a Forwarding Address button.
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Gmail sends an email to the address you specify, and it has a code that you need
to come back and enter into the field shown here. When you have the code, copy
it over to this field and click Verify.

Then I suggest selecting Forward a Copy of Incoming Mail to your desired
address and choosing Keep Gmail’s Copy in the Inbox, which simply means that
when you pass it on to your other email address, it leaves a copy of the email in
your Gmail address. I think you’ll find Gmail to be helpful.

When you’re done, click Save Changes.

Starting a Blogger Account

To start a Blogger account, visit Blogger.com.

If you don’t have a Gmail address, or if you are not signed into Gmail, the page
looks something like this (see Figure 2.4).

If you have a Gmail address, you can use it to sign in by typing the email and
password and clicking Sign In.

Technically, you can have a Google account using a non-Gmail address, but I
don’t recommend it. For example, if you have an email at Comcast.net or
another Internet provider, what happens when your cable changes or the
company changes?
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At the very least, you’ll want to have a permanent email address at a place like
Hotmail.com or mail.yahoo.com. If you want to use something like that, you can
click on the Get Started link and use your non-Gmail address to create a Google
account.

Otherwise, sign in with your Gmail address.

On the Sign Up page, enter a display name (usually your name, unless you want
to be anonymous), click the I Accept check box, and click the orange Continue
button (see Figure 2.5).

You are presented with a Dashboard, which is simply an area where you can
adjust settings on your blog.

Figure 2.4

Starting a Blogger account.

Starting a Blogger Account 23



The first thing you’ll want to do is click the Create Your Blog Now button.

Then you have an opportunity to name your blog. The blog title can be whatever
you want it to be.

The blog address, which is the link for your blog, depends on whether the name
you want is available.

Figure 2.5

Basic choices for starting an account.
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Just type in an address, and then click the Check Availability link.

If the address is available, you get a message saying so.

If the address is not available, you have to try something else.

T i p

If your desired address is not available, try a poetic name or a combination of your favorite colors,
or try dashes between the words you want. Because there are so many blogs out there, it can be
nice to be able to use your own web address for a blog so you can be sure to get the address you
want. But just keep trying, and don’t worry. In the end, a blog is less about the address and more
about what readers can find at the address.
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